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Digitalisation has been around for a long time. We now want to take a step back, reflect and 
concretize the relevant influences of the technological progress – because digital transformation 
goes further than the application of technology or the digitalisation of processes and products.

Under the claim of “Digitalisation: what matters?”, NZZ X.Days 2019 will attempt to answer 
the following key questions surrounding the digital transformation: Which changes will digital-
isation bring and which ones definitely not? How do we deal with this as a society? What ideas 
will give the Swiss economy shaped by SMEs a long-term advantage? 
 
The conference identifies the key entrepreneurial and strategic priorities that must now be set. 
Social, political and ethical issues will also be put under the spotlight. Recognised experts will 
provide explanations and straighten out the facts. An audience of 450 leaders from a wide 
range of sectors will make this event a guaranteed networking success for all attendees. Thanks 
to parallel sessions, you can design your own schedule, immerse yourself in fascinating infor-
mation and benefit in the best way possible.

We look forward to taking the next steps in the digital transformation with you, as well as 
exchanging and discussing ideas and experiences with you.

Dr Dominik Isler
Head of NZZ Conferences & Services

DEAR PARTICIPANTS



“A large share of the speakers was made up  
by women! Zeynep‘s presentation was very  

inspiring and provided a great deal of  
hope that there are still people who are not  

just looking in one direction!”

“Change of Digital Mindset –  
inspiration for the path ahead.”

“The awareness of key competences in  
the digital transformation.”

“The networking opportunities featured  
very interesting participants who were open  

to making new contacts.”

“Sublime, personable and something new  
in terms of content.”

STATEMENTS FROM  
PARTICIPANTS



INFORMATION
Date 27 – 28 March 2019

Time Wednesday: 12:00 p.m. – 10:00 p.m. 
 Thursday: 08:30 a.m. – 1:30 p.m.

Location Victoria-Jungfrau Grand Hotel & Spa, Interlaken

Speakers Approximately 30 international keynote speakers

Languages German / English (simultaneous interpretation)

Participants Limited to 450 participants (by invitation only, C-level)

Participation fee CHF 960.– (incl. VAT)

Strategic advantage with X.Days
UNDERSTAND  Current technologies and trends will be considered using a 

cross-sector approach, examined from several perspectives and 
carefully classified.

LEARN  By participating in the X.Days, you will gain comprehensive and 
specific expertise of everything related to the digital transformation.

PLAN  You will develop a more comprehensive awareness of the digital 
revolution, particularly of the opportunities and risks it presents 
to your own business on a strategic level.

APPLY  Analyses, inspiration and use cases can be transferred directly 
into your working environment.

Top-class array of participants
The X.Days are aimed at 450 selected leaders, entrepreneurs and top decision 
makers at C-level, drawn from a variety of sectors, as well as at relevant opinion 
formers from the worlds of politics, economics, administration and the media. 
Their primary object is to facilitate the discussion of strategic issues related to 
digital change.



LINE-UP

Andrew McAfee
Author, Co-Founder of the  

MIT Initiative on the Digital Economy

Andrew McAfee is the Co-Founder and  
Co-Director of the Initiative on the Digital  

Economy and a principal research scientist at the 
MIT Sloan School of Management.  

The international author and speaker examines 
how computer technologies are changing the 

economy and society. His latest book  
“Machine, Platform, Crowd: Harnessing our Dig-
ital Future” is a guide to successful management 

during the digital transformation.
@amcafee

Rachel Botsman
Author, lecturer and speaker

Rachel Botsman is considered one of the 50 
most influential authorities on management. Fast 
Company ranked her among the “Most Creative 
People in Business” and the World Economic 
Forum as one of the “Young Global Leaders”. 
Rachel Botsman teaches the world’s first MBA 
course in Collaborative Economy at the University 
of Oxford. She writes regularly for international 
publications such as Harvard Business Review, 
The Economist and The New York Times. 
Her latest book “Who Can You Trust?” highlights 
why digitalisation could be one of the greatest 
social turning points in human history.
@rachelbotsman

Mariya Gabriel
European Commissioner for Digital Economy and Society

Mariya Gabriel is the current European Commissioner for Digital Economy and Society. She was the Vice-President of the 
Group of the European Peopls’s Party (EPP Group) in the European Parliament from 2014 to 2017. Since 2012, Mariya 
Gabriel has served as Vice-President of EPP Women. As a member of several project teams, her responsibilities include 
launching ambitious proposals for the completion of a connected Digital Single Market, supporting the development of 
creative industries and of a successful European media and content industry, as well as other activities turning digital 
research into innovation success stories.
@GabrielMariya

Sadie Creese
Professor of Cybersecurity at the University of Oxford

Sadie Creese is a Professor of Cyber Security in the Department of Computer Science 
at the University of Oxford. She teaches threat detection, risk assessment and 
operational aspects of security. She was the founding Director of the Global Cyber 
Security Capacity Centre (GCSCC) at the Oxford Martin School where Sadie Creese 
is conducting research into what constitutes national cybersecurity capacity, working 
with countries and international organisations. She was the founding Director of 
Oxford’s Cybersecurity network launched in 2008 and now called CyberSecurity@
Oxford, and is a member of the Advisory Board for the World Economic Forum’s 
Centre for Cybersecurity.
@SadieOxford



Daniel Jörg
Partner and Head of Digital Marketing &  
Research at Farner Consulting AG

Daniel Jörg is a communications strategist with  
20 years of consulting experience. He is an 
all-rounder in digital marketing, social marketing, 
public relations, corporate communications and 
advertising, as well as a guest lecturer at several 
universities. He specialises in integrated marketing & 
experience strategies in the digital transformation.
@danieljoerg 

Robindro Ullah
Managing Director at  

Trendence Institut GmbH

Following Robindro Ullah’s stints working in 
international roles for Deutsche Bahn and Voith 
GmbH in recent years and him being presented 

with the HR Excellence Award as well as the 
German Prize for Online Communication several 

times for his work, the blogger and author 
recently received the title of HR Influencer and 
was listed among the Top 25 most influential 

HR managers in Germany. He now writes a blog 
which is published at www.hrinmind.de, is the 
editor of the first German HR trends magazine 

hr|tomorrow and is the CEO of Trendence 
Institut GmbH.

@Robindro

Prof Dr  
Annabelle Gawer
Professor and the Chair for the Digital 
Economy, University of Surrey

The award-winning researcher, author and edu-
cator Prof Dr Annabelle Gawer is an expert in 
digital platforms and innovative platform-based 
business ecosystems. Prof Dr Gawer’s research 
explains how innovation and competition work 
together to shape platform-based markets 
and the digital economy. Her work has been 
published in international business magazines 
and newspapers. As a pioneer in the field of 
digital platforms, she advises the European 
Commission, the British House of Lords and the 
OECD on ICT research and the regulation of 
online platforms.
@AnnabelleGawer

Prof Dr Karolin 
Frankenberger
Full Professor and Director Institute of 
Management & Strategy, 
Academic Director Executive MBA HSG 
University of St. Gallen

Prof Dr Karolin Frankenberger is a Chair Owner  
and Director of the Institute of Management &  
Strategy (IoMS-HSG) of the University of St. Gallen.  
In addition, she is the Academic Director of the  
Executive MBA study programme at the Executive  
School of Management, Technology and Law at  
the University of St.Gallen (ES-HSG). Previously,  
she worked for McKinsey & Company in  
locations around the world for seven years.  
Prof Dr Frankenberger’s research focuses on business 
model innovation and the (digital) transformation 
of companies. Her work deals with how companies 
can develop and implement new business models 
in order to remain successful in the market on a 
sustainable basis.



CEO-TALK

Urs Schaeppi
CEO Swisscom,  
Head of Swisscom (Switzerland) AG

Urs Schaeppi has worked at Swisscom for 15 years. 
He was the Head of Corporate Business from 
2008 and has headed Swisscom Switzerland since 
the beginning of 2013. The Swisscom Board of 
Directors elected Urs Schaeppi as CEO of Swisscom 
(Switzerland) AG at the beginning of November 
2013. He holds a Bachelor’s degree in Engineering 
from ETH Zurich and a Master’s degree in 
Economics from the University of St. Gallen. Before 
joining Swisscom, Urs Schaeppi worked in various 
management positions at Iveco, Ascom AG and 
Papierfabrik Biberist.

Claudia Pletscher
Head of Development and Innovation, 

Member of the extended  
Executive Management Swiss Post

Claudia Pletscher is a Member of Extended 
Executive Management at Swiss Post. As Head 

of Development & Innovation, she is responsible 
for setting up and operating new digital business 

models as part of Swiss Post’s digital transfor-
mation. At IBM she managed transformation 

projects for customers at European level. Claudia 
Pletscher holds a Master’s degree in law from 

the University of Bern and Poitiers and an MBA 
from Henley University of Reading (UK). She is 

a manage ment board member in digital organi-
zations, and a member of the Board of Directors 

and co-founder of the SwissSign Group.

Robert Itschner
Chairman of the Executive Board,  
ABB Switzerland 

Robert Itschner holds a Bachelor’s degree in Electrical Engineering from the University 
of Applied Sciences Rapperswil and a Master of Science degree in Electrical Engineering 
and Computer Science from Northwestern University Illinois. He began his career at ABB 
in 1993 as a software engineer. This was followed by positions as a project manager for 
research and development, Head of Supply Management and Head of the Local Substa-
tions business unit in Switzerland. Before being appointed as Chairman of the Executive 
Board of ABB Switzerland in early July 2018, he was Head of Marketing & Sales for the 
global Robotics & Motion division. 



Dr Christian Keller
Chairman of the Executive Board, IBM Switzerland Ltd.

Dr Christian Keller has been the Chairman of the Executive Board of IBM Switzerland since 
January 2018. He is also the Chairman of the Board of Directors of IBM Switzerland and a 
member of IBM’s worldwide Senior Leadership Team. In 2017, he was the General  
Manager for Financial Services & Industry Platforms in Europe. From 2014 to 2017, he 
held the position of Managing Director of IBM Deutschland GmbH, where he was  
responsible for IBM Global Technology Services (GTS). Christian Keller holds a Master’s 
degree in Business Administration from the University of St. Gallen (HSG) and a PhD in 
Business Administration from the same university.

Hannes Hug
Moderator 

Hannes Hug has been involved in film, broadcasting and television since the early 
1990s. He has already presented various TV shows for Swiss Radio and Television 
(SRF). Hannes Hug has been involved in the writing of 3 film projects. As a native of 
Berne, he is currently hosting the “Focus” discussion programme on Radio SRF 3.  
He is also the writer and director of various documentaries.
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Digital platforms:  
The core of the economy of the future?
Gain an insight into the strategic management of 
digital platforms and the management of their in-
novation ecosystems. We will examine the interplay 
between economic powers, organisational dynamics 
and technology design. 

Prof Dr Annabelle Gawer, 
Professor and the Chair for the Digital Economy, 
University of Surrey

The perfect team
People – and thus employees – stand at the heart 
of the digital transformation. It is vital that employ-
ees are prepared for digitalisation and the team is 
ready for the upcoming changes. At the same time, 
digitalisation offers new opportunities for recruiting.

Robindro Ullah, 
Managing Director at Trendence Institut GmbH

Blockchain: Here to stay?
Blockchain technology is considered the greatest 
revolution since the invention of the Internet. We are 
still at a very early stage, but the technology is set 
to shake up the economy. Where can the technology 
be used sensibly?

Monique Morrow, 
President and Co-Founder of the  
Humanized Internet
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The digital transformer’s dilemma: How to  
ensure successful digital transformation.
Digital natives like Uber or Google work with com-
pletely different business models and are putting 
existing companies under pressure. Established 
companies must therefore be able to establish new 
digital business models alongside their existing 
business models in order to remain successful in 
the market. How can this be achieved and why can 

established companies even have a huge advantage 
over digital natives?

Prof Dr Karolin Frankenberger,
Full Professor and Director Institute of Management 
& Strategy, Academic Director Executive MBA HSG 
University of St. Gallen

How to get out of the content shock.
Marketing fired up the content machine. But now 
we know that attention is not paid to the majority of 
content, and it is even seen by customers as a nui-
sance. The result? Content shock.  There is, however, 
a way to solve this dilemma.

Daniel Jörg,
Partner and Head of Digital Marketing & Research 
at Farner Consulting AG

The consumer of the future
The rapid pace of technological, demographic and 
environmental change leads to a changed behav-
ior pattern. Companies are challenged to develop 
successful brand strategies in order to navigate the 
consumer landscape of the next decade. We will ex-
amine value shifts, future mindsets and toolkits that 

your brand can deploy to engage with the consumer 
of the future.

Chris Sanderson, 
Co-Founder of The Future Laboratory

How companies can win over  
the next generation. 
In this session, members of Generation Z explain 
what motivates them, where they can actively 
contribute to success and how they add value to 
corporate culture. These young talents are the fu-
ture of companies and prospective employees. Two 
young talents from Swisscom and IBM will show 
you how companies can win them over and what 
really matters.

Giulia Langhi,
Media Technician in her third year of her  
apprenticeship, Swisscom (Switzerland) AG

Dario Züger, 
Junior IT Consultant, IBM Schweiz AG
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Digitalisation – how a safe full of gold  
facilitates innovation
Digitalisation and the data it generates bring about 
competitive advantages – like a safe full of gold. But 
they can only create real added value in combination 
with expertise and artificial intelligence. Integrated 
technology architecture forms the basis for the de-
velopment of innovative business models.
Ovens now provide hobby chefs with advice via an 
app and dishwashers listen for when quality optimi-
sations are necessary. The session uses three proj-
ects in the fields of innovative product development, 
block-chain-secured supply chain and production 
quality improvement to show how data can be used 
in combination with cognitive solutions to create a 
sustainable advantage. 

Dirk Hoffmann,
Chairman of the Executive Board, V-ZUG

Stephan Keller, 
CTO, Director of the Technical Division, V-ZUG

Dr Christian Keller,  
Chairman of the Executive Board, IBM Switzerland

Philipp Thomys, 
Industrial Consultant for Cognitive Business  
Transformation, IBM Switzerland Ltd.

Quality of living guaranteed in old age 
thanks to digital building automation 
Digitalisation is fundamentally changing the way in 
which we live. We will soon live in buildings that 
think for themselves and in which everything is 
networked. Whether it’s a digital emergency call 
system or being able to control building technology 
via a smartphone, digital solutions are increasing 
comfort and security, ensuring a better quality of 
life and independence in our old age and reducing 
energy costs at the same time. There are already 
mixed-generation buildings that feature building 
management systems and services for the residents. 
Based on specific examples in which this technology 

has been applied, the session offers an insight into 
the ground-breaking technologies of building auto-
mation and the future of living.

Christian Ebneter,
National Sales Manager for Building Systems, 
ABB Schweiz

Dr Alain, Benz,  
Head of Corporate Development and Marketing,  
Member of the Executive Board, bonainvest Holding AG

GER

Michael Mueller, CEO ValoraNZZ X. Days 2018
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Made in Switzerland

5G as the key to the industry  
of the future
The medical technology industry places very high de-
mands on its products, for example high precision, 
short reaction times and regular quality controls. In 
order to remain competitive, many companies are 
relocating their production departments abroad. 
 Ypsomed has relocated the production of infusion 
sets for insulin pumps back to Switzerland. Howev-
er, this will only pay off if automation solutions and 
robots are used. Specialists from the Smart Data, 
Cloud, IoT and SAP sectors have worked together 
under an interdisciplinary collaboration framework 
to digitise production with 5G. We show how other 
companies can benefit from 5G, Smart Data, Cloud, 
IoT and SAP solutions.

Uwe Herbert,
Manager CSV & ITP Services, Ypsomed AG

Mathias Mohler, 
Head of Analytics Consulting,  
Swisscom (Switzerland) AG

Matthias Jungen, 
Innovation Manager, Swisscom (Switzerland) AG

BIG IDEAS NEW COLLABORATIONDRIVING FORCES MADE IN  
SWITZERLAND

#FaceToFace: Who do we trust?
Humans vs. robots: How is trust established be-
tween machines and people? Do we “blindly” trust 
new technologies or do we secretly wish for an ex-
change with a real person when it comes to finding 
solutions and advice? When is it easier for us to trust 
and when is it harder? And how can artificial intel-
ligence gain our trust? Stefan Pabst, Senior Project 
Manager Think Tank W.I.R.E., gets to the bottom of 
these questions, shows how we react according to 
the situation and what role the human-human re-
lationship will continue to play in the digital age.

Stefan Pabst,
MA in Philosophy and Physics, University Potsdam, 
Senior Project Manager Think Tank W.I.R.E.

Apply now for the  

CALL FOR PARTICIPATION

Come and be inspired by exciting use cases from 
Switzerland and find out how Swiss companies are 
taking advantage of the opportunities offered by 
digitalisation via specific examples. 



Digital Thinking – Classical Drinking
The X.Night will be held on the evening of 27 March 2019 at the Victoria-Jungfrau Grand Hotel & Spa, 
making it a fitting conclusion to the first day of the conference. 

Take the opportunity to share experiences and ideas with leading figures from Switzerland and interna-
tional experts and speakers in a relaxed atmosphere. Even in the age of increasing virtual communication, 
we still believe in the power of personal discussion. That’s why networking opportunities in a suitable 
setting are a vital part of a successful conference.

Enjoy a spectacular X.Night – we look forward to having many interesting discussions and meeting new 
people at this unique event.



DIGITAL DETOX
Digital detox has been a set phrase in the Oxford Dictionary of English since 2013. 
Every day, 3.6 million Swiss people access their e-mails via their smartphones. A 
WhatsApp message arrives in someone’s inbox every 13 minutes. On average, 
70 percent of smartphone owners reach for their mobile phones 85 times a day. 

Switch off and recharge your own battery. We want to start the second day of 
the conference completely relaxed. In these sessions, you will devote yourself 
 exclusively to physical and mental relaxation.

Yoga
Take this opportunity to immerse yourself in the energising world 
of yoga. Treat yourself to a digital detox and learn some simple 
exercises to foster the harmonious functioning of the whole body 
and spirit. 

Christina Eggenschwiler, yoga teacher

Jogging
Discover Interlaken in the early hours of the morning and clear your 
head before the start of the second day of the conference.

powered by on-running.com



CALL FOR PARTICIPATION

SEND YOUR PROPOSAL UNTIL  
18th JANUARY 2019 WITH A BRIEF 

DESCRIPTION OF ITS CONTENT 
AND WORKFLOW ALONG WITH THE 
SPEAKER‘S CURRICULUM VITAE TO

YOU WILL RECEIVE A REPLY ONCE 
YOUR APPLICATION HAS BEEN 

CHECKED INTERNALLY.

Apply now and create a session to be held at 
NZZ X.Days 2019. We will curate one 45-minute 
session from your proposals for the conference.
 
We are looking for unusual visions, surprising 
ideas and innovative projects, as well as creative 
ideas with substance. Inspire our conference par-
ticipants with fascinating facts and handy take-
aways that provide real added value. 
 
In return for your idea we offer you an amaz-
ing platform on which to give your presentation. 
We also provide you with access to a C-level au-
dience and free participation in NZZ X.Days 2019.

XDAYS@NZZ.CH



REGISTRATION.NZZ-XDAYS.COM

Entrance fee
Conference ticket: CHF 960 (including VAT), 
valid on 27 and 28 March 2019.

The price includes participation in the two-
day conference, catering and access to the 
networking event X.Night on Wednesday 
evening. Accommodation is not included in 
the conference ticket price.

Accommodation
Our reservation platform allows you to 
book your ticket to the event and hotel ac-
commodation at the same time. The Event 
Office will be happy to answer any ques-
tions you may have. 

Registration
Please register via the following website: 

FACTS
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